
Attachment 1

Descriptions of Organizations and Constituencies

Office of Communication, Inc. of the United Church of Christ

The United Church of Christ is a not-for-profit religious organization, formed in 1957. It has
approximately 1.4 million members who make up over 6,000 congregations in the United States
and Puerto Rico. The Office of Communication, Inc. of the United Church of Christ is
responsible for developing the Church's policy towards mass media. UCC has actively defended
the public's rights in the communications filed for over 30 years. UCC has also participated in
numerous FCC and judicial proceedings representing the rights of the viewing and listening
public.

National Organization for Women

The National Organization for Women is the largest feminist organization in the United States,
with a membership of over 500,000 women and men in more than 550 chapters in all 50 states
and the District of Columbia. Since its founding in 1966, NOW's goal has been "to take action"
to bring about equality for all women. NOW continues to have a strong interest in the
accountability of the broadcast industry.

Media Alliance

Media Alliance is a 22 year-old nonprofit training and resource center based in San Francisco,
California, for media workers, community organizations, and political activists. The
organization offers a wide variety of services and support to its 3,000 members and group
affiliates, including a computer lab for freelance journalists. Media Alliance also publishes
MediaFile, the San Francisco Bay Area's media review, and People Behind the News, a
comprehensive guide to media outlets and journalists throughout the Bay Area.
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Mapquest Driving Directions From Clinton, NY to New York City
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FROM: TO:

Clinton, NY
US

Total Distance: 253.90 miles

New York, NY
US

Total Estimated Time: 4 hours, 37 minutes

DIRECTIONS DISTANC
1: Start out going..NC!.-'!b.~as~-""J'I.,(:L213--,-.___ 4.29 miles
2: NY·12B becomes NY-S E. - _-_.--.--_ -- -- -.- ··---·-·-S-.o3-

m
il-e-s·

:3~ Takethei~790E/RT~5 E/RT-49\1<1" eXit toward s-j :90/R0 ME- o. i Smiles'"
4'-Keep-R-IGHTa-tthe farkl ri'ttleram12--...- ..._n. . 0 .21 'miles
S: Merge onto 1-790 E. 1.23 miles

l 6: Take the 1·90 E eXIt. 0.27 miles
: 7: Merge onto 1-90 E (Portions toll). 83.85 mile
1.8: Take the 1-87 S_exit to_""arcl.~.!,!EWY.ORL .. .. __,._. .._.._. 0.38 miles

: ._~2J'1e_'g~_o,ntCl.~EIf:I_YQF<KSIA.l1.:rRIf:IY..S. (Portl ons.tolJ), 12732_m_,1
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U: Merge o~to PALISADES I-PKWY .~,_" __.. .._ ..__......... ._..__ ... ... ~8_.1_6_m_'le_

; 12: Take the HUDSON TER. eXIt. 0.91 miles
: 13: Merge onto [-95 N. 1.01 miles
, 14: Take the RT-9A/H HUDSON PKWY/US-9/178 ST exit. 0.11 miles
: ~5~Keep Ri·G'H...'r::ifi6~fOik I fl..th_"..r:ar11Q~~:.. =~=:=:::.---·_-··---::==~:~:~==:-:.==6-34m_-:::1I e=s:::
: 16:Kee12LE:FI.atth~forklntherarnP' 0.27 miles
..1:7: ~1crge onto HENRY HUD?O~I PKWY.c.... .. _. __ __ 4.79 miles
i..18:.HENRY HUDSON F'~If:IL~"come.s.l.QE:gIJ'1AGGI()HWY..___ 4~6Lm_il_es_
119: Turn SLIGHT LEFT. 0.07 miles
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Conandaigua. New York is a thriving community located about 30 miles southeast of
Rochester Located at the north end of the 16 mile-long Canandaigua Lake. in the
scenic Finger Lakes region of upstate New York. Canandaigua has been the seat of
county government and the business and commercial center of the area since ItS
founding in 1789.

Ask the Mayor and other Online Forums

There aren't many communities where you can speak with the Mayor online and have
them talk back directly to you, but we're one of them, so if you have something on your
mind here is your chance to share it.

About Canandaigua, NY

Facts and FAQ's About Canandaigua, NY - An Information and Referral Service
- Provided by the City of Canandaigua.

Business Index
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Mapquest Driving Directions From Canandaigua, NY to New York City
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FROM: TO:

Canandaigua, NY
US

Total Distance: 318.97 miles

New York, NY
US

Total Estimated Time: 5 hours, 51 minutes

I of 2

DIRECTIONS DISTAN
I. _1: ? tarto uLgOlng_I\Jo rth_eil~tg,,-.c;:g:~~.JQlNa rdcS.r-J Y-.nJ2y tu rn Ing.rj~__ ._ .._.. _. . .._ .. 1.A4 m IIe
, :z.:_C R-3~J:>"-co n1..e.s.. I'J.2':21... ..._. ..__._.._____ O,3Z.m iI~

3: Turn RIGHT onto US-20.
--- ----,-.-.._-------------_._.,...._....,,,.-,.,"
4: Turn LEFT onto NY-332 N. 0.53 mile

! 5: NY-332 N becomes NY+332 N/NY-21 N. ---- -O·~42·-m-,-le-

6: Turn RIGHT onto NY-21. 7.26 mile
7: Turn LEFT to take the 1-90 ramp. 0.14 mile

: __8: Ke~_RIGHI~~h~J9.,k-'-nJ:~~_rilmP~.___ ....._. . __.__._.........Q, 28m.'k
[ 9:.~e.r:g~.9_n~Q..r~~(J__E(Portlo"-stoll) .. ..............____. . 5043 mil

!t~;-J~~~~ti~~~~f!t~H!rH~li~ee~~t~~~mb~.r.. ~=:tglN=rdS=Yf'AC~S E/FUL~~N__ ... _~ g..~~;
:12: Merge onto 1-690 E. 8.76 mile
113: Take the 1-81 S exit towards BINGHAMTON. 0.21 mile
Il~L~-"!9~ onto 1-81 S, .._ ____. ._ .. __ ._.__ _. __.. _ __ _. ! 30.02 m
I1.S,--Ta.ke th~ I -84_~/I .- 3BOE:,£)(ito.n.tb"_I,,ft.tgward s MI LFOR0 / MT PO C0 NO.. __._._.. .._._____(J2O'"mil£.
116: Me!geonto.I:}80E .. .. .... .. 27. mil
,17: Take the 1-80 E exit on the left towards STROUDSBURG. 0.79 mile
L1.ll.: Me '9."...0nto1-80 E_. -_._..... .:...._. . ~_~:=_~=:-~6-:3-:-S4-mil
,19: Take the 1-280 E eXlt- eXit number 47A- towards THE ORANGES/NEWARK. 0.57 mile
120: Me!g.e onto 1-280 E. 15.81 mil
I~l--,-I.il.ke...!J:1" CR -508 E£x-'t.:..e-"'.t."-IJ_llll2..e::.1.2",-:__tgwa rd s JER SEY erI-"'--__ _____._. .______Q. SSm lie
2 2: M_e,g~.gnto NEWAR~_8<J.E:I\.S ELCIIYlldi3.NPIKL_ . . __._ __ _ !, 52 111'J."..
~.~.:....J'l.EW"'-.i3...~.....8!.1I::"'SI:.v_CITY TLJ R,NPIKE...b.ecolll.es 1'J..1::..'0il'.gK_& JER:;EY.QIY.TU RNPI~l::iNJ:?:;, 0.8..5 mil e
24: NEWARK & JERSEY CITY TURNPIKE/NJ-7 S becomes NEWARK AVE/NJ-7. ...__._______ 0.23 mile
~s~tay_straight to go onto NEWARK AVE. 0.09 mile
26: NEWARK AVE becomes US-1 & 9 TRUCK/US-1 TRUCK S/US-9 TRUCK S. 0.53 mile

,-27: Turn SLIGHT RIGHT onto US-9 N/US-1 N/US-l & 9 N. 0.04 mile
1'28: Take the US-1 N/US:.~...N..ra.l11.p,_ __ ._... ..__ .. .._..(J,1.4 mile
[29: Merge onto US-1 & 9 N. . ._ _._ __ ._ __.._'Oc96 mJ!~..
3(J:'..lL:;:_1.§<_9_l'J.J:>ecom~1..2IIi_S:r, . .. _.___ 045 mli.e
31: 12TH ST becomes BOYLE PLZ. ..... 0.05 mile
;32: BOYLE PLZ becomes HOLLAND TUNNEL. . . ...__ ..__ . .__1~91 mil".
33: Turn SLIGHT RIGHT. 0.04 mile

134: Turn SLIGHT LEFT onto LAIGHT ST. 0.19 mile
135: Turn LEFT onto JOE DIMAGGIO HWY/WEST ST/W SIDE HWY. 0.30 milei:3ii:TUril-sLIGHT LEFT. . .-----. --.-..--.----....-------- .. ----.-- - .-- 0 o-;7;;:;;Te
r37: Turn SLIGHT LEFT onto CHAMBERS ST.·- ..···.... ···-· .. - .... ·--·-·-·--·-O~40 mile'

~::~;~:~~::0~~~Ny6NOFHER6ESiBROA6wAY.··.... ---- ~!t~in~li~

is h()ur,sJ 51,,,,i!'~!l!!i 318.97__
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Expanded Local Radio Ownership and Market Concentration Study
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Local Radio Ownership and Market Concentration Study

Purpose:
The purpose of this study is to analyze the effect of changes in radio station

ownership rules on ownership diversity by comparing radio station ownership in 1993 to
ownership patterns in 2001. In addition, this study also analyzed whether reductions in
independent ownership of radio stations in local markets has led to greater concentrations
of market power during that time period.

Design and Methodology:
Using data from BIA Financial Network, this study incorporates a cross sampling

of 31 of the 286 local radio markets listed in the 2001 BrA Radio Ownership Report*
comparing changes in ownership and market share concentration from 1993 to 2001.
Specifically, the BIA sources are based on data from "Summer, 1993" and "July, 2001."*
The radio markets in this study were grouped by size as either large, mid-level or small as
measured by their Metro Rank.** The eleven large markets used in the study followed
with their Metro Rank in parentheses are: New York, NY (1), Los Angeles, CA (2),
Chicago, 1L (3), San Francisco, CA (4), Philadelphia, PA (5), Dallas-Fort Worth, TX (6),
Detroit, M1 (7), Boston, MA (8), Washington, DC (9), Atlanta, GA (11), and Charlotte,
NC (37). The thirteen mid-level markets are: Las Vegas, NV (39), New Orleans, LA
(42), Jacksonville, FL (52), Birmingham, AL (57), Tucson, AZ (62), Des Moines-Ames,
IA (92), Spokane, WA (94), Youngstown, OH (104), Lexington-Fayette, KY (106),
Tyler-Longview, TX (143), Portland, ME (164), South Bend-Elkhart, IN (166), and
Lincoln, NE (174). Finally, the seven small markets are: Topeka, KS (185), Fargo­
Valley City, ND (216), Wichita Falls, TX Lawton, OK (250), Billings, MT (255), Grand
Junction-Montrose, CO (259), Rapid City, SD (268), and Cheyenne, WY-Scottsbluff, NE
(282).

For purposes of the study, data for AM and FM stations in each market were
combined, categorized by ownership and presented in table format. An additional table
for each market is also presented which lists the top four owners in terms of their
individual and collective market shares. Market share is defined by the Local
Commercial Share.***

Notes:
The only modifications made to the data reflect the addition of Madison County,

KY to the boundaries of the Lexington, KY market from 1993 to 2001. Madison County
encompasses the cities of Richmond and Berea. Consequently, a FM and AM radio
station was excluded from the analysis in both cities. The stations are: WCBR (1110
AM) and WLRO (10l.5 FM) in Richmond and WKXO (1500 AM) and WLFX (106.7
FM) in Berea.

* Source: Investing in Radio 1994, BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 2001,
BlA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
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Radio Stalion Ownership io :-lew Vork City, :-IV: 1993 versus 2 001 (200 I Metro Rank: 1*')

1993 I Owner 2001
(Station/Calls) (Station/Calls)
WXRK(92.3) InliUlly BCSlg Corp WXRK(92.3)
WFAN (660) WCBS (101.1)

IWZRC (1480) WNEW (102.7)
WFAN (660)

IWCBS (880)
WINS (1010)

WDRE (92.7) hrad 8cstg Co Inc WLIR(92.7)
WDRE (98.5)

!

WSKQ (979) I Spanish 8cstg WPAT(93.1)
WSKQ (97.9)

WRTN (93.5) Hudson WRTN(93.5)
WMJC (94.3) Greater Media WMJQ (98.3)

,

WMJQ (98.3) WDHA (105.5)
WGSM (740) WWTR (I 170)
WCTC (1450) WMTR (1250)

WCTC (1450)
WKJV (98.3) Barnstable Bcstg WMJC(94.3)
WilLI (1100) WKJY (98.3)

WBZO (103.1)
WRCN (103.9)

! WHLI (1100)
i WFME (94.7) Family Stations Inc WFME (94.7)
iWPLJ (955) ABC Radio Inc WPLJ (95.5)
. WABC (770) WABC (770)

WQEW (1560)
WQXR (96.3) New York Times CO WQXR (96.3)
WQEW(1560)
WQHT (97.1) Emmis WQHT (97.1)

WRKS (98.7)
WQCD i101.9)

WBLS (107.5) Inner City Bcstg WBLS (107.5)
WL!B (1190) WLIB (1190)

I WMCA (570) Salem Comm Corp WMCA (570)
WWDJ (970)

WOR (710) Buckley Bcstg Corp WORi71m
WEVD (1050) Forward Beste Inc WEVD (1050)
WBBR (1130) Bloomberg Comm, Inc. WBBRTll3m
WWRV(1330) Radio Vision WWRV (1330)
WNWK (105.9) Multicultural Bcstg WPAT (930)

WNSW (1430)

L WZRC (1480)
i Long Is. Multi-Media WLUX (540)
>---

Cox Radio Ioc WHFM (95.3)I

I WKHL (96.7)

i
WBAB (102.3)
WBLI (106.1)

Clear Channel WALK 197.5)

* Source: Investiog in Radio 1994. £3IA Publications, Inc. (I" Edition. 1994); Investing in Radio 200 I,
13IA Publications, Inc. (3rd Edition. 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
conunercial stations.
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II WHTZ(100.3)
I WKTU (1035)

~-----

WAXQ (104.3) -

WTJM (105.1)
WLTW(106.7)
WALK (1370) :

Millennium Radio WJLK (94.3)

r WKXW (101.5)
Vulcan Vt.:nturcs Inc WSNR (620) I

i·
K Radio Inc WGSM (740)!

Polnet Comm Ltd WRKL (910) I
[ Cnivcrsal Bestg WVNj(1160) I
,

I Aorora Comm WFAS (1230)

i WFAS (103.9)
I I WFAF(106.3)
1------

Hispanic Bcst~ Corp WADO (1280),

i
Alcxandt.:r Bestg WRCR (1300)
Mega Comm Inc WNNY (1380)

I Pamal Broadcasting WLNA (1420)
WHUD (100.7)

Mariana Bcstg Inc WGHT (1500)

L Access 1 Comm. WWRL (1600)
I Radio Unica WJDM (1530)

~. WWRU(1660)
Pillar of Fire WAWZ(99.1)

! lIisnanic Bcstg WCAA (105.9)
l- llig City Radio WWXY (107.1)

WWZY (107.1)
WYNY (107.1)

WHTZ (100.3) Shamrock Bcstg Inc
WHUD (100.7) Radio Terrace LP
WCl3S (IOU) CIlS Inc
WCBS (880)
WQCD (101.9) Tribune l3est~ Co.
Wl3Al3 (102.3) Liberty l3cstg Corp
WNEW (102.7) \Vestinghouse Bcstg
WINS (1010)
Wl3Z0(103.1) Shore Media Inc
WYNY(103.5) Bcstg Partners Inc
WFAS (103.9) CRB Bdcstg Corp
WFAS (1230)

. WPAT(93.1) Park Comm Inc
WPAT (930)
WJLK (94.3) D &F Communications

, WALK (97.5) American Media Inc
i WALK (1370)

WRKS (98.7) Summit Comm Group
WRCN (103.9) Starr, Gary, ef al
WNCN (104.3) Newco Holdings

) WMXV(105.1) Bonneville IntI

* Source: Investing in Radio 1994, 13IA Publications, Inc. (I"Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous FaJi through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
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WDIIA (105.5) Northern NJ Radio
WBLl (106.i! Beck-Ross Comm

I WLTWII06.7) Viacom fnc
I WSKO(62m Soanish Bcsw System I

WWDJ(970) H.E. Ltd PartnershIP
I WADO(1280) Soanish Radio Ntwk

WLlR (1300) Brenner, Zev
WKDM (1380) United Beste
WNJR (1430) Dou"las Beste
WWRL (1600) National Black Ntwk

Market Ownership

1993
I/- of Stations: # of

Independent
Owners:

57 43

2001
# of # of
Stations: Independent

Owners:
75 36

1993

Top 4 Local Commercial Share Owners***

2001

Owner Ave LCS
I. Capital 9.1"11)
Cuies/AI3C
2. CI3S Inc 8.9'%

3. Infinity Bcstg 7.6'~1)

Com
4. Westinghouse 7.4(;';u

I3est~

TOTAL 33.0(%

Owner Av~ LCS
1. Clear 24.2%
Channel
2. Intinity 21.2%
I3este Com
3. Emmis 13.8%

4. Spanish 8.1%
Best!!
TOTAL 67.30'""

* Source: Investing in Radio 1994, BIA Publications, Inc. (1 ~l Edition. 1994); Investing in Radio 2001,
I3IA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the u.s. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and nOI1­

conunercial stations.
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Radio Station Owne"hip in Los Angeles. CA: 1993 versus 200112001 Metro Rank: 2**)

1

2001
(Station/Calls)

I KCBS (93.1)

ILl:19~9-",3~~='!L . \ Owneri (Station/Calls) --1
KRTII (101.1) I Intinity Bcstg Corp

I KROQ (106.7)

I
KTWV (94.7)

i ' KLSX (97.1)
I I KRTH (101.1)I

1

,
KROQ (106.7)i,
KFWB (980)

I

KNX (1070)
KLAX (97.9) Spanish Bcstg KFSB (93.5)

KFSG (93.5)

I I
KXOL (96.3)
KLAX (97.9) .

i KLOS (95.5) , ABC Radio Inc KLOS (95.5)
i KABC (790) KDIS (710)

KABC (790)
KSPN (I 110)

KJLH (102.3) Taxi Prod Inc KJLH (102.3)
KKGO(105.I) Mt Wilson I'M Bestrs KMZT (105.1)
KOJY (540) KJAZ (1260)
KJQI I 1260)
KWVE(107.9) Calvery Chapel KWVE (107.9)

I KPWR (105.9)
I

Emmis KZLA (93.9)

I KPWR (105.9)
I KGER (1390) Salem Comm Corp KfSH (95.9)
I KKLA (99.5)
I KRLA (870)I,

KXMX (I 190)I
i KFOX 193.5) Chacal Comm KFOX (1650)

I KWKW(1330) Lotus Comm Corp KIRN (670)
, KWKU (1220)

KWKW(1330)
KBRT (740) Craw lord Best" Co KBRT (740)

KTYM (1460) Trans America Bcstg KTYM (1460) I

Clear Channd KKHT (92.3)

i
KVVS (97.7)
KYSR (98.7)
KIIS (102.7)
KOST (103.5)
KBIG (104.3)
KLAC (570)
KFI (640)
KACD (850)
KXTA (1150)

I Entravision Comm KSSE (97.5)
KSSC (103.1)
KSSD (103.1)

Liberman Bcstg Inc KBUA (94.3)
KWIZ 196.7)

* Source: Investing in Radio 1994. BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 200 I,
BIA Publications, Inc. (3rd Edition. 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Conunercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.



PJgc () of 67

KBUE (105.5)
Ii KHJ (930)I

KVUE (1480) - I
I

i Astor Best Groun KMXN (94.3)
I Hispanic Bcstg KRVC (98.3)

KSCA (101.9)
KRCD (103.9)
KLVE(107.5)

Radio One Inc KKBT (100.3)
Multicultural Bcstg Inc KALI (106.3)c-
Gold Coast Bcstg KGMX (106.3)

I! KWJL (1380)
,

KUTY (1470),

I Big Citv Radio KLYY (107.1)
i CatholIc Radio KPLS (830)

Multicultural Bcstg KALI (900)
KYPA (1230)
KAZN (1300) I

KMRB (1430),
Hisoanic Bcstg Corn KTNQ (1020)i

, Hi-Favor Bcstg LLC KLTX (1390)
Vulcan Ventures Inc KMPC (1540)
Radio Unica KBLA (1580)

KKBT (92.3) Evergreen :VIedia Corn

I KCBS (93.1) CBS Inc
KNX (1070) I
KZLA (93.9) Shamrock Bcstg Inc I
KLAC (570) I
KIKK (94.3) Aries Comm
KMGX (94.3) Bucklev Best"
KTWV (94.7) Westinghouse Bcstg

I KFWB (980)
KEZY (95.9) WIN Communications
KORG (1190)
KFSG (96.3) Int'l Foursouare Cii
KWIZ (967 Douglas Bcstg
KMAX (107.1)
KLSX (97.1) Greater Media
KRLA (1110)
KMNA (98.3) EI Dorado Comm

, KYSR (98.7) Viacom Inc
KXEZ (100.3)
KKLA (99.5) New Insniration Best
KUT (101.9) Golden West Bcstrs
KMPC (710)
KJIS (102.7) Gannett Co.
KIIS (I 150)

I KBJZ (103.1) Kelsho Comm, LP
I KAJZ(l03.1)
! KOST (103.5) Cox EnteIlJrises
i KFI (640)

* Source: Investing in Radio 1994, BlA PublIcations, Inc. (I" Edition. 1994); Investing in Radio 2001,
BIA PublIcations, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-mooth period (begirming the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
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,
"II Pro Bcstg

I Bonneville Inti
Keymarket Comm

I KI3lCi (104.3)
c-
I
' KNAC (105.5)

KBLA (1580)

[KACE (103.9)

KYMS 006.3) Interstate Bcstg
KGMX(106.3) Eric Chandler Comm

,

Burdette & Assoc

Ileftcl Bcstg Corp

Oran~c County Bcst~

Su Colif Bcstg
KPLS (830)
KIEV (870)~
LVE(I07'5)

KTNQ (1020)

i KKHJ (930)
KWIZ (1480)

Liberman, Jose & Leonard
I

rKCiFJ (1230) East-West Bcst(J Inc
KPPC (1240) Universal [3cstg
KAZN (1300) Pan Asia Bcst(1 Inc ;

KALI (1430) enited Bcstg Co

L.J5XED (1540) Spanish Bestg System I

i\[arket Ownership

1993 2001

# of Stations:

62

II # of

I
,ndcpcnucnt
Owners:

I 44

# of # of
Stations: Independent

Owners:
69 27

Top <1 Local Commercial Share Owners***

1001-
Owner Avg LCS

1. Clear Channel 23.7(%
2. Infinity Bcstg Corp 21.6%

3. Hispanic Bcstg 15.0%

4. Emmis 7.1%

TOTAL 67.40%

1993

Owner Avg
LCS

1. Cox Enterprises IO.5%J
2. Infmity Bcstg Corp 8.8(X)

3. Caoital Cities/ABC 8.2%
4. Heftel Bestg Corp 6.2(1;,

TOTAL 33.70'Y<J

* Source: Investing in Radio 1994, BfA Publications, Inc. (I" Edition. 1994); Investing in Radio 200 I,
BIA Publications, Inc. (3rd Edition. 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
conul1ercial stations.
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Radio Station Owner<hip in Chicago, IL: 1993 versus 2001 (2001 Metro Rank: 3**)

i 1993 Owner 2001 -
,

(Station/Calls) (Station/Calls) I
WYCA(92.3) Cra wford Bcstg Co WPWX (92.3)

WYBA (102.3)

I- WYCA(106.3)
WCBR (92.7) , Darrell Peters Prod I

I

WXRT (93.1) I Dlamood Bestg Inc !

WSCR (820) !

WSBC 11240) i
! WJTW (93.5) ~cw Horizons Comm I

WLIT (93.9) Viacom Inc
WJKL (94.3) El.gin Bcstng Co

I WLS (94.7) ABC Radio inc WZZN (94.7)
I WLS (890) WLS (890)

'I

WMVP (1000)
WRDZ (1300)

(WIlL (95.1) Independence Bcstg ,

I WLIP (1050)
WNUA (95.5) Pyramid Comm
WKKD (95.9) WKKD, Inc I

I WBBM (96.3) CBS Inc
WBBM (780)
WLLI (96.7) UNO Bcstg Corp
WJOL (1340)
WNIZ (96.9) N Illinois Bestg Co i

I WNlB 197.1) Northern Illinois
, WLUP (97.9) Evergreen Media Corp

WWBZ (103.5) I
WMVP (1000)
WCCQ (98.3) CHB Venture
WFMT 198.7) Chicaco Educ TV Assn
WUSN (99.5) Infinity Bcstg Corp WXRT (93.1)
WJMK (104.3) WBBM (96.3)
WJJD(1160) WUSN (99.5)

WJMK (104.3)
WCKG (105.9)
WSCR (670)
WBBM'(80)

WBUS(99.9) Gene Milner Bcstg
WPNT ([00.3) Century Bcstv
WKQX (101.1) Emmis Radio Bestg WKQX (101.1)
WTMX (101.9) Bonneville 1m! WTNX (96.9)

I

WDRV (97.1)
WLUP (97.9)
WNND (100.3)

IWXLC (102.3)
WTMX (101.9)

H & D Best Group
WKRS (1220)
WEMG (102.3) Holtzclaw, Kellv

* Source: Investing in Radio 1994, BlA Publications, Inc. (I" Edition. 1994); Investing in Radio 200 I,
BlA Publications, Inc. (3rd Edition. 2001)
** ,vletra Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to Dut-of-market and non­
commercial stations.
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IWYAZ-(102.7) : BC5tt! Partners
: WYYX(103.1) ! Douglas Bcstg
I WNDZ (750) I

, WABT (103.9) : Atlantic \1orris Best
: WOJO (105.1) I Tichenor :-'led,a
i WIND 1560\
I WZSR (105.5) Pride Comm LP
I WAIT (850) ,

: WCKG(1059) Cox Enterprises
, WYSY(107.9)

WJPC (106.3) Johnson Publishing
WJPC (950)
WYLL (106.7) Salem Comm Corp WZFS (l06.7)

WYLL (I 160)
\WZYN(107.1) GrJcol Bcst2 Corp

WGCI (107.5) Gannett Co
WGCI (1390)
WMAQ (670) I Westinghouse Best).! I

WGN (7201 i Tribune Bcstg Co WGN (720) I

WOPA (1200) Valezquez. Arthur
WJOB (1230) Colby l3csw ,

WEDC (1240) Foreign LanguJj.!e
WCRW (1240) Jackcr Familv Trust

i WWCA (1270) Willis Family l3cstg

: Wl3lG (1280) \t1cNaughton, J., Trstee WJKL (94.3)
i Wl31G (1280)
1 WRMN(1410)

WTAQ (1300) Lotus Comm Corp ,

I WKTA (1300) Poind Comm WNYR (l030) I

WKTA (1330) I

WLTH (1370) IIliana Best!.! Inc
WYON (1450) Midway 13cst." WYON (1450) I

WCEY (1450) Miuala Comm Corp WCEY (1450)
WCFJ (1470) Liberty Temple Chrch :
WPNA (1490) Natl Polish Alliance WPNA (1490)
WWHN (1510) Hawkins, Ravmond WWHN(1510)
WBEE (1570) Mariner Bcstrs Inc Wl3EE (1570) I

WCGO (1600) Word of Faith Inc
l3lg City Radio WDEK (92.5)

WKIE (92.7)
WKIF (92.7)
WXXY (l03.1)
WYXX (I03.1)

Next:-'ledla Group WJTW (93.5)
WIlL (95.1)
WERY (95.9)
WLLI (96.7)
WBVS (l00.7)
WXLC (102.3)
WZSR (l05.5)
WAIT (850)

* Source: InvestIng In RadiO 1994. BrA Pubhcatlons, Inc. (I" EditIOn. 1994); InvestIng In RadIO 2001,
l3lA Publications, Inc. (3rd Edition. 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
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: I WUP (1050)
I I

I WKRS (1220)

f-
WJOL (1340)
WKKD (1580)

Cleor Chonnel WUT (93.9)•

I
WNUA (95.5)
WVAZ(102.7) .

I WKSC (103.5) !

I
!

WGCI (107.5)

r WGCI (1390)
Three Eo" les WCCO (98.3) i

: Window to World WFMT (98.7) i
•

•
Entravision Comm WRZA (99.9) •

L M&M Broodcosting WXRD (103.9)
WZVN (1071)

I Entravision Comm WZCH (103.9) !

r- WNDZ (750) I

IL Bible Institute WCFL (104.7)
• i Hispanic Bcstg WOJO (105.1) 1

! WIND (560) i

r- WLXX (1200) 1

Porter County Bcstg WLJE (105.5)
Ii WAKE (1500)

L STARodio Com WYKT (105.5) ,

I
Nelson Enterprises WSPY (107.1) I

WFXW (1480) iI
WCSJ (1550) Ir- Soonish Best" WLEY (107.9) ,

I NewsWeb Corp WCSN (820)
!

WSBC (1240) i

, WCFJ (1470)'>--.
Radio Unica WNTD (950)
Bimch Best" Com WNWI (1080)
St. Geor"c Best" WJOB (1230)
Willis Fomily Bcstg WWCA (1270) I,

Williams, Marion R. WLTH (1370)
Leveton Corum Inc WEEF (1430)
Kovas Comm WONX (1590)
WDDZ LLC WPJX (1500)
Joseoh J Gentile WJJG (1530) ,

i oBroadcastin" WCGO (1600)

I WPW Broodcasting WMCW (1600)

• Sourcc: Investing in Radio 1994. BIA Publications, Inc. (I"Editian. 1994); Investing in Radio 2001,
BIA Publicotians. Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
••• The Local Commercial Share is the average share for the prior 12-manth period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.



Page II of67

:\Iarket Ownership

1993 2001
# of Stations: # of

Independent
Owners:

68 52

# of # of I

Stations: Independent
I

Owners:
88 40

Tnp -I Local Commercial Share Owners***

2001
Owner Avg LCS I

1. Clear Channel 24.9%
2. Infinitv Bcstg Com 19.2%
3. Bonneville Inti 12.Y% I

4. ABC Radio Inc 8.2(1'0 !

i
TOTAL 64.6%

1991-
O\vner

,

A\'g,

I, LCS
I. Infinitv Beste Com 'i 13.4{~·;)

2. CBS Inc. 10,2(%

3. Gannett Co. 9.;';% !

4. Evergreen Media 9.4%
Com.

,

TOTAL 42.8°~)

* Source: Investing in Radio 1994. BJA Publications, Inc. (l"Edition. 1994); Investing in Radio 2001,
BrA Publications, Inc. (3rd Edition. 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
"'** The Local Commercial Share is the average share for the prior 12·month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
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Radio Station Ownenhip in San handseo, CA: 1993 versus 2001 (2001 Metro Rank: 4**\

I 1993 Owner 2001 II (Slation/Calls) (Station/Calls)
Chase Radio KFJO (92.1)

KCNL (104.9)

i Clear Channel KSJO (92.3) I
I

KYLD (94.9)
KISQ (98.1)
KUFX (98.5)
KIOl (101.3)
KKSF (103.7)
KMEL (106.1)
KNEW (910)
KABL (960)

SDanish Bcstl! lOGO (92.7)

I

Emerald City Radio KFGY (92.9)

I
KMGG (97.7)

I KXFX (101.7)
KSRO (1350)

KOME (985) Infinity Bcstg Corp KYCY (93.3)
KBAY (94.5)
KLLC (97.3)
KFRC (99.7)
KJTS (105.3)
KEZR (106.5)
KFRC (610)
KCBS (740)
KYCY (1550)

: KlST(IOO.l) R-';lhvooJ Empire KJZY (93.7)
I KZST (100.1)

KRTY (95.3) Empire Bcstg Corp KRTY (95.3)
KARA (105.7) KARA (105.7)
KLlV (1590)

I Alta I3cstg Co KUIC (95.3)
KKJQ (101.7)

KOIT (96.5) Bonneville Inti KZQZ (95.7)
KOIT (1260) KOrT (96.5)

KDFC (102.1)
KOIT (1260)

KFOG (104.5) Susquehanna KFFG (97.7)
KNBR (680) KFOG (104.5)

KSAN (107.7)
KNBR (680)
KTCT (1050)

Hispanic Bcstg KSOL (98.9)
KZOL (99.1)

Entravision Comm KBRG (100.3)
KLOK (1170)

KFAX (1100) Salem Comm Corp KSFB (100.7)

• Source: Investing in Radio 1994, BIA Publications, Inc. (1" Edition. 1994); Investing in Radio 2001,
BIA Publicalions, Jnc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
prevIOus Falllhrough the Summer ratings perIod) adjusled for lost listening to out-of-market and non­
commercial stations.
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i-- I KFAX (1100)
I KSFB (1220)
!. KBLX (102.9) Inner City Bcstg KBLX (102.9) ,

r KBLX (1400) KVTO (1400)
I I KVVN (1430) ,

r- I Results Radio KMHX (1041)
KRPQ (1049)

I Familv Stations Inc KEAR (106.9)
•

!KGO (810) ! ABC Radio Inc KSFO (S60)

if,. r

KGO (810)
KMKY (1310) ,

I I Radio L:nica KATD (990)
i KIQI (1010)

I ! Baybndgc Com KDYA(1190)
I

KDIA (1640)
~ I Duharte Carlos A KZSF (1370) i

, Multicultural Bcstg KEST (l4S0)
iKSJX (ISOO)

ArneI' Radio 8rokers KCKC (1480) i

!K'rlD (100.7) I Mt Wilson FM llestrs KJQI (IS10)
I KTID (ISIO) i
. KZWC(92.I) Z Spanislt Network

KSJO (92.3) I BayCom Partners ,
KSJX (ISOO) i ,
KJAZ (92.7) I Sunrise Bank of CA
KVVV (92.9) I Fullcr-Jeflry Group
KXFX (1017) I

KSRO 113S0)
KYA (93.3) First Bcstg Co

rKSFO (S60)S
KUFX (94.S) Kool Comm Inc
KSAN (94.9) Shamrock 8cstg Inc
KABL (98.1)

I KNEW (910)
i KABL (960)
I KUIC (9S.3) I QUick Bestu Inc 1

KKHI (9S.7) Westinghouse Bcstg !
KKHI (lSSO)
KRQR (97.3) CBS [ne
KCllS (740)
KHOT (97.7) Anaheim Best" Corp
KMGG (97.7) Liooelt llest Group
KSRY (98.9) Viacom Inc

lJs'RI (99.1)
. KFRC (99.7) . Alliance Bcstg
I KFRC (610)

I KBAY (100.3) Golden Pacific
KKSJ (1370)

[KIOI (101.3) Evergreen MeJia Corp
I KMEL (106.1) i
! KKIQ (1017) Tri Vallev Bcstrs

* Source: Investing in Radio 1994, BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 2001,
BfA Publications, Inc. (3rd Edition. 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior l2-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
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i Bro",n Bestg CoJ KDFC(I02 I)
II KKSF (103.7) ,

,

I KDFC (1220) I

I KBRG (104.9) I EXCL Comm Inc
.. KLOK(1170j "

r KRPQ (104.9) I Sunrise Bestg Co Ltd

KITS (105.3) Entercom ,

KEZR (106.5) Levitt James & John ,

KEAR (106.9) Family Stations Inc
KSOL (107.7) Velasquez Arthur ,

i

KATD (990) PeoDIe's Radio Inc
KIQ[ (1010) Oro Spanish Bcstg
KOFY (1050) Pacilic I'M Inc

KAZA (1290) I Radio Fiesta

KOlA (1310) Brown W & Harris I' ,

KNTA (1430) Imperio Enterprises

KEST (1450) Doutdas Bcstg
,

'1arket Ownership

1993 2001
II of StatIOns: 11 of

Independent
Owners:

62 40

# of
Stations:

65

# of !
Independent I
Owners: i
23 I

Top 4 Loe;)1 Commercial Share Owners***

199' 2001

Owner , Avg
II LCSI

I. Evergreen Media I; 9. T~~;)

Com
2. Capital Cities/ABC I 9.6%

3. Susauenhanna I 8 .5(~!;)

4. CBS Inc 8.4 ';!,)

TOTAL I '6 '%,) ,~ ()

Owner Avg LCS

I. Clear Channel 26.8%)

2. Intinilv Best" 20%
3. Bonneville Inti 13.4%

4. ABC Radio Inc 12.1%

TOTAL 72.3%

* Source: Investing in Radio 1994. BIA Publications. Inc. (["Edition. 1994); Investing in Radio 2001,
I3IA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-01onth period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non·
commercial stations.
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Radio Station Owncnhip in Philadelphia, PA: 1993 versus 2001 (2001 Metro Rank: 5**)

I 2001Owner, 1993,
II : (Station/Calls)L(Station/Calls)

WXTC (92.5) fkaslc:y Best Group WXTU (92.5)
i WTEL (860) WPTP (965)

I
WTMR (800)
WWDS (860)

~VMMR(933j : \Vestinghouse Best!.!.
i ~

I KYWII060j , ,
~IVYSP (94.1) !lnIinity Bcstg Corp WYSP (94.1)

IWIP(610j WOGL (98.1)

I

WIP (610)
KYW (1060)

II WPHT(1210)
rwFLN (95.7) I Marlin Bcstg fnc

WWOB (96.5) Panache Bcstg LP
, WPST (97.5) Nassau Scstg Holding WPST (97.5)
i WOGL (98.1) I CBS Inc
i WOGL(1210) I

I WUSL (98.9) I Eskrilke M Rccvr
: WJBR (99.5) CRB Bcstg Corp
I IVJBR (1290)

WPLY (100.3) Lerner, Daniel M
WBEB (101.1) WEAZ-FM Radio Inc
WIOQ (102.1) I EZ Communications I

, W:VIGK (1029) Greater Media W:VIMR (93.3)
I WPEN (950) WMWX (95.7),

WPEN (950)
: WIBF (103.9) Jarad Best!.!.

WYXR (104.5) Pyramid Comm
WOAS (105.3) Unity Bestg Net\vork
WOAS (1480) ,
WJJZ(106.1) Malrite Comm Group

i WPHY (560) Salem Comm Corp WFIL (560)
WZZD (990)

WWJZ (640) Mt Holly Radio Co
WVCH (740) WVCH Comm Inc WVCH (740)
WTMR (800) Gore-Overgaard Bcstg
WURD (900) Willis Family Bcstg
WZZD (990) HE Ltd Partnership
WNAP(lll0) GHB Bcst~ WNAP (1110)
WSSJ (1310) WSSJ Bcst~

WHAT (1340) Anderson, William C
WPAZ (1370) Great Scott Bcst" WPAZ (1370)
WCOJ (1420) Chester County Bcstg WCHE (1520)
WNPV (1440) WNPV Inc WNPV (1440)
wncn (1490) Progressive Bcstg Co WSCS (1490)

, WPGR (1540) All Star Radio Inc
Glen Mills School WZZE (97.3)

* Source: Investmg in Radio 1994, BIA Publications, Inc. (I" Edition. 1994); Investing in Radio 200 I,
BIA Publications, Inc. (Jrd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Sll.'lre is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
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Cloar Channel WUSL (98.9) !

WLCE (104.5)
WDAS (105.3)

,

WJJZ(106.1)

e-. WDAS (1480)

',-
:\ext:'vll.:dia Group WJBB (99.5)

f- Radio One Inc WPLY(103.9)
I Mega Comm Inc WEMG (104.9)

,
I

I WEMG (900) ,

I
WSSJ (1310)

~

f- ABC Radio Inc WWJZ (640\ I

i Salvation Bcstg Co WPHE(69m I

i Inner City Bcstg WHAT (1340\ ,
Forsythe Bcstg Co WNJC (1360) ,

i WCOJ Radio Co WCOJ (1420)
Real Life Bcsto WIFI (1460) \

I New World Radio WNWR (1540) I

! Holy Spint Radio WISP (1570) ,

I :VIount Ocean Media WPWA (1590) II

:\Iarkct (h~'ncrship

2001
# of # of
Stations: Independent

Owners;

41 25

1991-
# of Stations: II 0 f

Independent
O\Vllcrs:

38 31

Top 4 L()c~1l Commercial Share Owners***

1993 2001
Owner I Avg

i LCS
1. Westinghouse , 15.1 ';{),

Bestg !
2. Infinity Bestg Corp ! 11.4%
3. Greater Media I 9.7%
4.EZ

1

7.3%
Conununications
TOTAL i ·BS%

Owner Ayg LCS

1. Clear Channel 30.6%

2. Infinity Best" Com 24.9%
3. Greater Media 11.3%
4. Beasley Best 8.4%
Groun
TOTAL 75.2%

* Source: Investing in Radio 1994, BIA PublIcations. Inc. (I" Edition. 1994); Investing in Radio 2001,
BlA Publications, Inc. (3rd Edition. 200 I)
** Ivfetro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.
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Radio Station Ownership in Dallas-Fort Worth, IX: 1993 versus 200112001 Metro Rank: 6**)

1993 Owner 2001
(Station/Calls) (Station/Calls)

Metro I3cstrs-TX Inc KXEZ (92.1)
KHYI195.3;

Clcar Channel KZPS (92.5)
KEGL (97.1)

I
KDGE (102.1)
KDMX (102.9)
KHKS (106.1)
KTRA (1190)

KPLX (99.5) Susquehanna Radio KKMR (93.3)
KLIF (570) KPLX (99.5)

KTDK (104.1)
KLIF (570)
KKLF (950)
KTCK (1310)
KTBK (1700)

Hispanic Bcstg Corp KLNO (94.1)
I KHCK (99.1)

I
KHCK (99.1)
KDXT (106.7)
KDXX (107.9)
KESS (1270)
KDXX'(l4S0)

Radio One Inc KTXQ (94.5)
KBFB- (97 .9)

Salem Comm Corp KLTY (94.9)

! KWRD (100.7)
KSKY (660)

ESCS (963) ABC Radio Inc KSCS (96.3)
WBAP (S20) KMEO (96.7)

KESN (103.3)
KMKI (620)
WBAP '(S20)

KVIL (103.7) Infinity Bcstg KLUV (9S.7)
KVIL (1150) KRBV (100.3)

KVIL (103.7)
KYNG (105.3)
KOAI (107.5)
KRLD '(lOS01

WRR (101.1) City of Dallas WRRIIOl.i\
Entravision Comrn KZMP (101.7)

KZMP (1540)
KRVA 11600">

KKDA (104.5) Service Bcstg Corp KKDA (104.5)
KKDA (730) KRNG (105.7)

KKDAI730)
Spanish Bcstg KTCY (104.9)

KXEB (910)

* Source: Investing in Radio 1994. BlA Publications, Inc. (I" Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 200 I)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non­
commercial stations.


